Know More!

ActiFj Client Relations

Grow your practice through better
prospect and client information

www.actifl.com

srichter@actifi.com
763.746.1278
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TECHNOLOGY

o Leader in creating

scalable practice
management solutions

o Provide business

consulting and direct
program implementation

o Conduct proprietary

advisor technology
research

o Develop custom software

for financial institutions
that enables system-wide
practice management




ActiFi Imagine...

Helping your advisors grow their businesses (and
thus your business) through better information

Providing meaningful value to your advisors,
Increasing satisfaction and loyalty

Connecting with your advisors EVERY TIME
they’re online, and promoting your brand in a
meaningful way

Providing direct access to your information and
content, EVERY TIME your advisors are online




ActiFi What Advisors Want...

Advisors want two things from institutions: high-quality products
and assistance in becoming more successful. Ninety-percent of
advisors want support and guidance to help grow their business.

CEG Worldwide Study

Very few firms are engaging advisors in a way that satisfies their
needs. Most value-add programs have very little follow-up. They
tend to die on the vine.

Financial Research Corp. Survey

Programs from financial enterprises that incorporate a clear path toward

implementation are the most successful. Advisors prefer value-add programs

but nearly three-quarters of the top-ranked programs were one-time offerings.
Financial Research Corp. Survey
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ActiFi What Advisors Need

Continual pipeline of high-valued prospects
that meet specific demographic and
psychographic criteria

An easier, more personal way to generate
referrals

Information to build relationships and trust
with prospects and new clients

Information to provide ongoing value to
existing clients




ActiFi Advisors & Relationship Intelligence

Relationship Intelligence is...
“The ability to quickly find information on people,

companies, and industries and use the
information to build meaningful relationships”

— Advisors who use Relationship Intelligence...
« Close more new business
« Deepen relationships with existing clients

— Most advisors recognize the value of information and
know how to use it once they have it

— However...almost all advisors have a difficult time
guickly finding accurate, relevant information

Copyright © ActiFi, No duplication or transmission of any kind without written approval.




Know More! Client Relations

An ongoing, customized, interactive program to help advisors know more than they
ever thought they could (or should) about their prospects, clients, and the competition

23 compary-| & sty | [T B v | 8 Tots | G s | ) scaion- An interactive program that
Ve el promotes your brand and content
. and helps your advisors grow
T their businesses...
General People Info 4 Bizlournals Articles Search
Blog Serch

In-person training

Mool Mews Search
Mewslink Local Mewspapers

Social Media Search

Hands-on workshops

Twitter Search

A A = Monthly Webinars
TAKE THE = Book and resource guides
gTOOFIEOB = Monthly “tips and tricks” newsletter
CALLING .

Downloadable online Relationship
Intelligence Toolbar

Web Search Secrets

Sam Richter




ActiFi Components - Training

“‘Sam delivered a truly groundbreaking and
excellent program to our diverse group of
financial planning executives. His material for
generating new business and providing value to
existing clients is motivating, innovative, and

incredibly practical.”  Financial Planning Association

» Click Here to watch a presentation
highlight video

 Click Here to read seminar reviews

World-class in-person
programs and online Webinars

Teach advisors and their
teams how to find information
In ways they never thought
possible

Incredibly fun, eye-opening,
and practical, with a high
“WOW?” factor

Rated by advisors/executives
as the best training available

Completely customized
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http://www.youtube.com/watch?v=XOJ78Mj5TmU
http://www.actifi.com/know-more/knowmore_reviews.php

ActiFi Components - Book & E-News

“The must-have resource to win new business Top-selling and award'Winning
and provide exceptional client value.” book; in its Fifth Edition

Harvey Mackay — New York Times #1 Best
Selling Business Author, Swim with the Sharks

Step-by-step instructions on
how to access hard-to-find

“A must-have resource for anyone involved
in sales and business development.”

COLD . businegs_, sqles, gnd
FORTUNE competitive intelligence

OUT OF COLD M 37

CALLING] |gSe W

e omarch Serets BusinessWeek » Endorsed by some of the

nation’s top business leaders

Best Books %

© Award ° (@< Monthly newsletters featuring
\1 WIN“E"! ,: \ ’ 4 e" . 1}
i new research “tips and tricks

* Click Here for book endorsements

Book and newsletter guides can

* Click Here for Amazon reviews be completely customized
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http://www.takethecold.com/reviews.html
http://www.amazon.com/Take-Cold-Out-Calling/product-reviews/1592982093/ref=cm_cr_pr_recent?ie=UTF8&showViewpoints=0&sortBy=bySubmissionDateDescending

ActiFi Components - Custom Toolbar

"Anyone can look at a company's Web site.
What Sam provides are the secrets on how to
find inside information and then how to apply it
to impress any person, any time.”

Keith Ferrazzi, Founder & CEO Ferrazzi Greenlight
Bestselling Author, Never Eat Alone

E] Company" & Industry ~ 3 Peoplv: Q Engines~ @ Lists~ ; Education~ | Your Brand Here ~

Warm Call Center - People Your Content #1
People Locator Your Content #2

Biographies Your Content #3

Your Content #4

People News Search

>

»

Employee Directories »

- »
AllBusiness

>

BizJournals Articles Search General People Info

Blog Search

Mool News Search
Newslink Local Newspapers
Social Media Search
Twitter Search

* Click Here to download the
standard Warm Call Toolbar
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Downloadable Toolbar puts custom
Know More! information resources on
any Web browser, all of the time

Supports the training making it easy
and fun to practice what is taught

Auto-updating; as content is added
and/or revised, installed Toolbars
automatically update

ActiFi manages technical and customer
support; includes built-in help pages

Leverages existing toolbar software; no
technology fees

E-Trust certified; safe for all PCs
Completely customizable with your

brand/content — you're in front of
customers anytime they’re online!

Copyright © ActiFi, No duplication or transmission of any kind without written approval.



http://www.warmcallcenter.com/toolbar/index.html

ActiFi Toolbar - Supports the Training Program

(& company]

Warm Call Center - Company

Company Info r

Company Financial Data r Public Company SEC Data
ﬁ Company News r ERISA Data

Company Misc, » Retirernent Plans

Fintel Financial Benchmarking
Biz5tats Aggregate Financials

Mon-Profit Financials

Jg Industry - | @ People- | Engines~ | $ Tools~ | _Eg,

“Thank you for the Warm Call Toolbar. | found
superior information through your sources after
looking in vain via other sites and databases that |
pay for (and the others aren’t cheap!). | know my
client will be “wowed” with what | found...you’re a

business life saver!” Teyrie 5. Wheeler, Founder, PSM

K || Engines~ | @ Tools~ | Lol Free Reports - | @ Lists~ |

Warrm Call Center - People

People Locator *
Biographies *
Employee Directories *
Pecple Mews Search » AllBusiness
él- General People Info » Bizlournals Articles Search

Blog Search

Mool Mews Search
Mewslink Local Mewspapers
Social Media Search
Twitter Search
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- | ﬁ Pecple- | Engines - | @ Tools~ | _EL Free Reports -

Warm Call Center - Industry

Industry Specific Data r FREE Journals and Reports
41 Research Reports L Alacra Industry Spotlights

Industry Mews/Articles k Association of Associations

General Industry Info r BizStats Aggregate Financials

Encyclopedia of Industries
Industry Reports and Data
Yahoo Industry Center
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ActiFi Toolbar - Your Brand

o Your brand/logo embedded into the Toolbar application

— Seen EVERY TIME your advisor client is online

— Custom Google search application with your brand/logo

Your Logo - r B -
S VR T N S e ¥ T

£ Your Logo Here ’

\
business tax information rewers Google )

Web [mages People Search Company Search [ndustry Search Weather More »

Tax Information For Businesses

Jan 4, 2010 ... The Estate and Gift Tax web site contains information that will give you a
better ... Small Business and Self-Employed Tax Center ...

.
http-/fwww irs_govibusinesses/index_html - 27k - Similar pages :
S "1./

Small Business and Seli-Employed Tax Center

- The Virtugl Small Business Tax VWorkshop is for small business owners who wa. ...
\_\“-n_isq-’&- _.#‘-‘_M.w #WF“ - =
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ActiFi Toolbar - Your Content
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o Direct links to your content, organized by category
— Your Web site
— Third-party content sources
— Your internal article and research library
— Your Webinars
— Your product/service offerings

[& People '] g Engines~ @ Lists~ "i Education~ | Your Brand Here ~
Warm Call Center - People Your Content #1
People Locator [ Your Content #2
Biographies » Your Content #3
Employee Directories ’ Your Content #4
People News Search »

General People Info 4

Copyright © ActiFi, No duplication or transmission of any kind without written approval.




ActiFi Toolbar - Your News and Updates

o Real-time content feeds directly into the Toolbar
— Twitter feeds — Your feeds and your selected third parties
— News feeds / RSS Feeds
— Special offers
— Audio/Video content direct through the Toolbar audio/video player

Cathy Johnson
Web: hitpiwww yourcempany.com 3
Bio: SWP, Practice Management, Your...
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Harvey Mackay
Web: http://www.harveymackay.... F
Bio: MNew York Times £1 Best Sel...
Ken Blanchard i Ken Blanchard
P Web: http://www.kenblanchard.c... »
Make sure you learn a lot... but its not Bio: Ideas, thoughts, info, and co...

about learning in your head, its about
understanding what you can do
differently.

Sustainability as Your Overall
Strategy: A One Minute Interview with
Anacstasia Kellermann of 2LEAD4US:
http:/fow.ly/1h7as
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ActiFi Usage Reports
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B Full Report

10-Decd8,

11-Decd

12-Dec09, 11.58%

Daily New Users

1= Columns

15-Dec09, 31.58%

14-DecDd, 10.14%

2 Full

‘&mdu;w-

Component

5 431

Eng‘me
£Proc-
From: BusinessExpertiebinars @ConferTel.net
To sam@sbrorldnide. com
[«
Subject: Never Have Another Cold Calll Survey Results
Date: Tuesday, August 25, 2009
Time: 1:00PM(Eastem) /12:00PM(Central) /11:00A M(Mountain)
Speaker/Host: Sam Richter
Registrants: 12
Participated: 12
Survey Responses: 5
Survey Date: 8/25/2009 11:05:17 AM
Quality of content outstanding
Content matched the webinar description outstanding
Presentation style outstanding
Knowledge of speaker on the subject matter  outstanding
Telephonic service outstanding
Online presentation technology outstanding
Length of the webinar outstanding
Process to find a webinar on BEW website outstanding
Online registration process outstanding
Owerall experience outstanding
Will you attend another webinar with this
ves
speaker? g
Would you recommend this webinar to a
yes
colleague?
Would you recommend this speaker to a
ves
colleague? N

=] Table

Usage (clicks: % of Total %
24,456 38.45%
9,459 14.87%
8,216 12.92%
6519 10.25%
3554 5.59%
3226 5.07%
2704 439%
1723 271%
1,658 261%
1174 1.85%
460 072%

057%

49 pie

Change

ifs Columns

Usage
(clicks)

365 -

In-person and Webinar
surveys provide instant
feedback on program value

E-newsletter reports tell
how many are read, and
what stories are clicked on

Toolbar usage is tracked
anonymously

Online reports provide
Instant feedback as to how
often the Toolbar is used,
what resources are most
popular, etc.
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ActiFi What Financial Pros Think

o “| attended the program, read the book, and installed the Toolbar and am astonished at the amount of search
power that is just a few more clicks away than the typical Google search.”
— George Clarke, Chief Financial Officer, U.S. Wealth Management, LLC

o “The techniques taught to uncover information residing on the Web are amazing. You will be stunned at the
amount of hidden information that can be found. This program has been invaluable in developing relationships
and business activities.”

— Kent Dombal, Senior Vice President, Wells Real Estate Funds

o “Dealing with both smaller private and larger public companies, and individuals, the Know More! program gave
us some tools and tricks to learn more about our prospects than we ever could imagine. Very useful.”

— Arvid Povilaitis, Chief Operating Officer, Meritex

o “Know More! is a goldmine of tips and tools that you can use instantly at your desk daily to raise the bar when it
comes to approaching your prospects respectfully and intelligently.”

— Alan Geller, Managing Director, AG Barrington, Inc.

o “Know More! Client Relations is practical and user friendly while at the same time fascinating for what it
uncovers in the growing world of information.”
— William M. Rohde Jr., Acadia Insurance Company

o "Sam's presentation featured some of the most eye-opening, mind-blowing techniques | have ever experienced
in a high-content program. As they say: ‘You don't know what you don't know.” Trust me. What Sam knows, you
don't know.”

— David Avrin, The Avrin Group
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ActiFi What Financial Pros Think
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o “The key to value-added sales is meaningful relationships and the key to meaningful relationships in knowing

your audience. Know More! nails it—you get the theory AND the tools and tips.”
— Bruce Langer, Tealwood Asset Management

o “This is a dynamic reference tool for all sales people to research and cross-reference and compile their own

qualified list of contacts. The program has done the heavy lifting and made it easy for the rest of us. It is scary
how easy it is to gather info when you know where to look. This is a must-have for serious prospecting.”

— Connie Guelich, President, Guelich Capital Management LLC

o “l have read more than 100 sales books during my 17 years as a professional salesperson. Out of the 100, | can

point to 3 or 4 which made a difference in my career. This book just became one of them. This program teaches
you how to prepare (research your prospects and suspects). You are guaranteed to profit from it."

— Daniel T. Vonlehmden, Regional Director, Multi-Funds, Inc.

o “This program is in the handful that | have ever recommended to other people that sell for a living. In your first

sales call you will know more about your prospect than anyone who has ever called on that person before.”
— Ric Lager, President, Lager & Company, Inc.

o “The time | take to research, investigate and gather information has been easily cut in half. It is simply

incredible. | hesitate to share this book with my colleagues because | feel | have a great competitive edge.”
— Doug Goodmundson, Northwestern Mutual

o “Because of Know More!, | am better prepared for meetings and spend more time asking “probing questions”

that lead to uncovering real needs. | had a prospective client recently comment that they have never had anyone
come to a meeting so prepared — and then we won the business!”

— Jim Stelten, Director Client Services/Business Development, KDV

Copyright © ActiFi, No duplication or transmission of any kind without written approval.
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To learn more about Know More! Client Relations
for your advisors and organization, please contact:

www.actifi.com Ims 0

Snchter@ aCt|f| com Ranked the nation’s 29t Fastest

Growing Company in the Financial

Services Sector by Inc. Magazine
763.746.1278




